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IL MODELLO
ANALITICO
UMANO

emisfero destro

L’AREA
DELLE EMOZIONI

emisfero sinistro
L’AREA DEI NUMERI

NEL MEDIA:

® PROXY SOCIO-DEMO PER
IDENTIFICARE | TARGET

© PENETRAZIONE E AFFINITA
PER IDENTIFICARE | MEZZI E

®
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NELL’ERA DEI BIG DATA IL MODELLO ANALITICO UMANO NON BASTA PIU
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IL MODELLO
ANALITICO |

DIGITALE

emisfero sinistro
L’AREA DEI NUMERI

emisfero destro

L’AREA
DELLE EMOZIONI

NEL MEDIA:

@ DA PROXY A STRATEGIE
DATA DRIVEN DOVE IL
CONSUMATORE DIVENTA . e
CENTRALE GRAZIE Al DATI | Lhmhgrid
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VI ABBIAMO GIA RACCONTATO COME LA RADIO
VIVE NELLA CONTEMPORANEITA
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t ESISTE UNA RELAZIONE MOLTO FORTE IN TERMINI DI OMOGENEITA DI
- PROFILO TRA GLI HEAVY ASCOLTATORI RADIO, I LIGHT TV VIEWERS E GLI
« HEAVY WEB SURFERS

HEAVY RADIO HEAVY WEB
25-44 25-44 25-44
45-64 H 45-64 45-64
@ LAVORANO " @ LAVORANO 68%' LAVORANO
68%’ LAUREA - 65%' LAUREA @ LAUREA
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BIG DATA,_
UNA REALTA

DI INTERESSE
CRESCENTE

W trends.google.com

big dats - Esploea - Googlo Trends

= GoogleTrends Esplora

® bigdata .
Termine di ricerca : + Confronta
Italia ~ 01/01/08 -17/05/17 ~ Tutte le categorie ~ Ricerca Google ¥

Interesse neltempo @

~»

Interesse per sottoregione @ Sottoregione v
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LA
COMPLESSITA

DEI DATI

' DEVICE

' PLACE
AR
. ATTITUDE

sxNnArEe

' BRAND PREFERENCE

User ID: iD1234A3
Age: 26

Gender: Male
Income: $75,000

TABLET

MOBILE

COMPUTER

MINDSHARE'  RADI0COMpass
¢



| BIG DATA NECESSITANO DI UNA PIATTAFORMA DI GESTIONE, LA DMP

A COSA SERVE UNA DMP LA DMP DI GROUPM

TURBINE
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AUDIENCES MESSAGING MEDIA OPTIMIZATION
RIGHT PERSON RIGHT AD RIGHT TIME, PLACE RIGHT OUTCOME
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GLI INTERESSI

DI TURBINE

MACRO-
CATEGORIE
SUDDIVISE IN §
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MICRO-
CATEGORIE DI
INTERESSI

& ------------9

LE CLASSI DI INTERESSE DI TURBINE

MACRO-CATEGORIE

Shopping

Real Estate
Style & Fashion
Finance
Business

Pets
Technology
Automotive
Careers
Education
Family and Parenting
Home & Garden
Food & Drink
Hobby

Sports

Society

Travel

Science

Politics

News

Health

Arts & Entertainment

Rapiocorr

MICRO-CATEGORIE DI INTERESSI

4x4 o SUVs
Adoption
Adult Education
Advanced Investments
Adventure Travel
Africa
Agriculture
Air Travel
Allergies
Animation
Antivirus Software
Apatments
Appliances
Architects
At History
Arthritis
Ants and Crafts
Asia
Asthma
Astrology and Horosoopes
Audio Video Equipment
Australia and New Zealand
Auto Patts
Auto Racing
Auto Repair
Automotive General
Bables and Toddlers
Barbecues and Grilling
Baseball
Basketball
Beauty
Bieycling
Biclogy

Blogs

Board Games or Puzzles
Body Art

Bodybuilding

Books and Literature
Botany

Bowing

Budget Travel

Business Software
Business Travel

Buying of Selling Cars
Buging or Selling Homes
Cajun or Creole Cuisine
Cameras and Camcorders
Camping

Card Games

Cateer Advice
Caribbean

Cats

Celebrity Fan or Gossip
Cell Phones

Certified Pre Owned
Chinese Cuisine
Cholesterol
Cheonic Pain

Clothing
Coohktails of Beer
Coffee or Tea
Cold and Flu
Coflecting
College
Comic Books
Commentary
Comparison Engines
Computer Certification
Computer Peripherals
Computer Reviews
Construction
Contests and Freebies
Convertible
Cooking recipes
Coupe
Couponing
Credit, Debt, Loans
Crossover
Cruises
Dating
Deafness
Dental Care
Dermatology
Desserts and Baking
Diesel
Dining Out
Divoroe Support

Dogs
Drrugs, Yitamins Health Supplements
E Commerce
Eastern Ewrope
Educating Kids
Eldercare
Electric Yehicles
Entrepreneurs
Environment
Environmental Safety
Epilepsy
Europe
Exercise and Fitness
Family internet
Fashion
Fashion Accessories
Financial Aid
Financial News
Financial Planning
Financial Services
Fine Art
Food Allergies
Food Issues
Football
Frugsl Living
Gardening
Genealogy
Geography
Government Followers
Gowvernment Resources
Graduate School

Graphics Software
Greece

Green Solutions

Guests at Home
Hatohback

Headaches or Migraines
Healthy Cooking

Heart Disease

Hedge Fund

Home Recording

Home Repair
Homework or Study Tips
Horses

Hotels

Human Resources
Humor

Hybrid
Immigration
Insurance

Interior Decorating
International News
Inventors and Patents
Invertment Funds
Inwesting

Italian Cuisine

Italy

Jewelry

Job Fairs

Job Search
Landscaping
Language Learning
Legal lssues

Local News

Lunury Cars
Marketing
Marriage

Martial Arts

Mens Health
MiniVan

Motor Racing
Motorcycles
Mountain Biking

Soholarships

Sci Fi and Fantasy
Screenwiting

Sedan

Sharewate or Freeware

Skiing
Smoking Cessation
Snowboard

SOHO
South America
Space ot Astronomy

Theme Parks

Travelling to France
Trucks and Accessories
United Kingdom

US Travel

YeganFood

Yegetarian Food
Veterinary Medicine
¥idea and Computer Games
¥intage Cars

Yollegball

Wagon Cars

Walking

Weather

Weddings

Weight Loss

Windows

Wine

Womens Health
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~ UNA PIATTAFORMA CHE PROCESSA UNA
 MOLE DI DATI INCOMPARABILE

¢

PIATTAFORMA

MIO PEOPLE
DAILY
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LIVE PANEL ARRICCHISCE ED INTEGRA | DATI DELLA DMP DI GROUPM

RICERCA ESCLUSIVA GROUPM SUL DMP GROUPM
CONSUMATORE

————————————————————————————————————————————

TURBINE

PANEL

CASI CON ID’S MATCHING
TURBINE PRESENTE IN 30
PAESI

- INTERESSI AGGIORNATI IN
TEMPO REALE DI UTENTI
. ANONIMI

® ®
I Ta I

€1} + ToucHPoINT &Zi)+ CATEGORIE

6 6

. PROFILO DEI SEGMENTI DI
AUDIENCE

®
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aLive  auve | @ | @

PANELISTA PANELISTA

O

O

° .. 0 L

W W
RICERCAON-LINE |  SEGMENTAZIONE = ARRICCHIMENTO | ANALISI DEGLI
SU PANEL ~ DEIPANELISTIPER | DELLA ~ INTERESSI DEGLI
LIGHTSPEED INTENSITA DI PROFILAZIONE ASCOLTATORI
’ CONSUMO DEI ~ CONIDATIDELLA | RADIO E ALTRI

ADULTI 25-54 ANNI MEDIA RICERCA MEZzZI

Sl =el ]
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LA RADIO COME INGREDIENTE FONDAMENTALE
NELLE STRATEGIE CONSUMER CENTRIC

OBIETTIVO

DELL‘ANALISI

INDIVIDUAZIONE DI INDIVIDUAZIONE DI
CATEGORIE DI INTERESSE CATEGORIE DI INTERESSE
ELETTIVE PER GLI COMUNI AGLI ASCOLTATORI
ASCOLTATORI DELLA DELLA RADIO E Al FRUITORI
RADIO VS FRUITORI| DEGLI DEGLI ALTRI MEZZ|
ALTRI MEZZI

S [=ol ]

®
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| RISULTATI
DELL’ANALISI




 GLI ASCOLTATORI RADIO SONO PI1U DINAMICI E CURIOSI NELLA RICERCA
DI INFORMAZIONI ON-LINE

¢

IL
DINAMISMO

DELLA RADIO

194

134
100

. ....................................................................................... . .................................................................................... ‘
POPOLAZIONE ASCOLTATORI HEAVY
TURBINE RADIO ASCOLTATORI
RADIO

INDICE DI AFFINITA MEDIO
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LE PRIME 6 MACROCATEGORIE DEGLI HEAVY ASCOLTATORI RADIO PER
INDICI DI AFFINITA
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ARy | BUSINESS ! | AUTOMOTIVE
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SORPRESE
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CONFERME

E SORPRESE

AUTOMOTIVE SHOPPING
STYLE &
FINANCE FASHION
BUSINESS TECHNOLOGY
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PER ALCUNE DI QUESTE LA RADIO HA UN VALORE DISTINTIVO VS GLI
ALTRI MEZZI
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‘ COMPARATORI E-COMMERCE

377 372

LE DUE :
ANIME DELLO

SHOPPING

INDICE DI AFFINITA

ASCOLTATORI HEAVY ASCOLTATORI HEAVY
RADIO ASCOLTATORI RADIO ASCOLTATORI
RADIO RADIO
ASSICURAZIONI MODA INTRATTENIMENTO

SU INTERESSI
COMUNI

ELETTRODOMESTICI TECNOLOGIA VIAGGI

MINDSHARE '  RADI0COMpass
.



® ASCOLTATORI RADIO @® HEAVY ASCOLTATORI RADIO

STYLE &

FASHION

®

INDICE DI AFFINITA

ABBIGLIAMENTO ACCESSORI LUSSO BEAUTY GIOIELLI
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® ASCOLTATORI RADIO @® HEAVY ASCOLTATORI RADIO

INDICE DI AFFINITA

MARKETING TELCO BUSINESS ENERGIA SOHO
SOFTWARE
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IL RAPPORTO

CONGLIALTRI |
MEZ/ZI




RADIOCcOMpass
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Comparison Engines @
E Commerce Z
; 2
Couponing
Clothing
Collecting

Fashion Accessories
Appliances

Video and Computer Games
Interior Decorating
Fashion

Marketing
Insurance
Telecoms and Mobile
Beauty
Motorcycles
Business Software
Online Video

Africa

Photography
Financial Services
Electric Vehicles
Adventure Travel
MiniVan

United Kingdom
Weather

Local News

Babies and Toddlers
Jewelry

Bicycling

Eastern Europe

Air Travel

Coupe

Italian Cuisine

Asia

Hotels

Europe

Financial Planning
Music

Power Industry
Crossover

Movies

DETTAGLIO MICROCATEGORIE DI INTERESSE PER GLI HEAVY RADIO

Wagon Cars
Caribbean

Rugby

Teens

Antivirus Software
Cruises

Skiing

Cameras
Vegetarian Food
Food Allergies
Off Road Vehicles
Vegan Food
Vintage Cars

7
(V]
= o
O w
-
=

Camping
Swimming
Volleyball

RADIO

DEGLI HEAVY




INTERESSI SU CUI GLI HEAVY ASCOLTORI RADIO PRESENTANO DEGLI

INDICI DI AFFINITA SUPERIORI Al LIGHT TV VIEWERS
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INDICE DI AFFINITA
HEAVY RADIO VS LTV
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I £ Commerce

Comparison Engines
Jewelry

Beauty

Telco and Mobile

Antivirus Software
Business Software
Couponing
Clothing

Cell Phones
Luxury Cars
Wagon Cars
Cameras

Off Road Vehicles
Hybrid

Pickup

Coupe

Barbecues and Grilling
MiniVan
Invertment Funds
Cocktails or Beer
Business Travel
Arts and Crafts
Smoking Cessation
Fashion

Home Repair
Mountain Biking
Allergies

Vintage Cars
Graphics Software
Power Industry
United Kingdom
Interior Decorating
Green Solutions
Bodybuilding
Sedan
Motorcycles
Performance Vehicles
Martial Arts
Adoption
Financial News

Crossover

®
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INTERESSI SU CUI GLI HEAVY ASCOLTORI RADIO PRESENTANO DEGLI

INDICI DI AFFINITA SUPERIORI AGLI HEAVY WEB SURFERS

S
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L
L
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WEB SURFERS

INDICE DI AFFINITA
HEAVY RADIO VS HEAVY WEB

250
200
150
100

o
LN

o

E Commerce
Comparison Engines
Jewelry

Beauty

Collecting

Wagon Cars
Antivirus Software
Fashion Accessories
Off Road Vehicles
MiniVan

Telecoms and Mobile
Pickup

Hybrid

Luxury Cars
Vintage Cars
Mountain Biking
Barbecues and Grilling
Business Software
Cameras
Convertible

Cell Phones
Clothing

Crossover

Business Travel
Cats

Home Repair
Invertment Funds
Budget Travel
Snowboard

Coupe

Cocktails or Beer
Allergies

United Kingdom
Interior Decorating
Power Industry
Arts and Crafts
Performance Vehicles
Nursing
Motorcycles
Financial Services
Fashion

4x4 or SUVs
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GLI INTERESSI

DEI LIGHT TV FINANCIAL NEWS

V| EWE RS pHOTOCRNBN V'Dfl%o GREEN QQHYR MRS
CREDIT, DEBT, LOANS MENS HEALTH
AUDIO VIDEO EQUIPMENT CATS
MOTOR RACING JEWELRY
ENVIRONMENT VEGAN FOOD

INTERIOR DECORATING E COMMERCE
BABIES AND TODDLERS HOME REPAIR
BICYCLING SWIMMING
ADVENTURE TRAVEL VOLLEYBALL
FASHION TELEVISION
INSURANCE 100 BEAUTY
FINANCIAL SERVICES POWER INDUSTRY
AIR TRAVEL VEGETARIAN FOOD
COMPARISON ENGINES TELECOMS AND MOBILE PHONES
CELL PHONES NATIONAL PARKS
ELECTRIC VEHICLES FOOD ALLERGIES
COUPONING BUDGET TRAVEL
MOTORCYCLES EXERCISE AND FITNESS
CLOTHING NATIONAL NEWS
WEATHER CHOLESTEROL
ITALIAN CUISINE CRUISES
DESSERTS AND BAKING PREGNANCY
GARDENING CARIBBEAN
HOTELS COLLECTING
INTERNATSIKHNi A i L}ng%%N ACCESSORIES °
Qi GDOM RUNNI G i
FINANCIAL PLANNING MINDSHARE ' lRADIOCTﬂpaSS



® LIGHT TV VIEWERS

@® LIGHT TV VIEWERS
AND HEAVY
ASCOLTATORI RADIO

NELL'81% DELLE CATEGORIE LA RADIO IN SINERGIA CON LA TV
MIGLIORA | RISULTATI

& ----——————-o

FINANCIAL NEWS

PHOTOGRAPRY VIDZEl%)O GREEN ARV ERRs
CREDIT, DEBT, LOANS MENS HEALTH
AUDIO VIDEO EQUIPMENT CATS
MOTOR RACING JEWELRY
ENVIRONMENT VEGAN FOOD
INTERIOR DECORATING E COMMERCE

BABIES AND TODDLERS HOME REPAIR
BICYCLING SWIMMING
ADVENTURE TRAVEL ' VOLLEYBALL
FASHION TELEVISION
INSURANCE BEAUTY

FINANCIAL SERVICES

AIR TRAVEL

COMPARISON ENGINES

CELL PHONES

ELECTRIC VEHICLES

COUPONING BUDGET TRAVEL
MOTORCYCLES EXERCISE AND FITNESS
CLOTHING NATIONAL NEWS
WEATHER CHOLESTEROL
ITALIAN CUISINE CRUISES
DESSERTS AND BAKING PREGNANCY
GARDENING CARIBBEAN
HOTELS COLLECTING
SKING FASHION ACCESSORIES
INTERNATIQNA B KRG DOMm RUNNIKE BRYEEERG

FINANCIAL PLANNING

POWER INDUSTRY

VEGETARIAN FOOD

NATIONAL PARKS

FOOD ALLERGIES

TELECOMS AND MOBILE PHONES

MINDSHARE '
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® HEAVY WEB SURFERS

@® HEAVY WEB SURFERS
AND HEAVY
ASCOLTATORI RADIO

NEL 70% DELLE CATEGORIE LA RADIO IN SINERGIA CON IL WEB
MIGLIORA | RISULTATI

& ----——————-o

FINANCIAL NEWS

courSNINKE VIDEA(L)()() COCKTA|}2, QR BEER

LOCAL NEWS BUSINESS TRAVEL
ENVIRONMENT OFF ROAD VEHICLES

CELL PHONES MOUNTAIN BIKING
‘ VINTAGE CARS

HOME RECORDING

FASHION

BABIES AND TODDLERS

INTERIOR DECORATING CATS
CLOTHING WALKING
MOTOR RACING LUXURY CARS
INSURANCE JEWELRY
ELECTRIC VEHICLES CAMERAS
EUROPE E COMMERCE
WEATHER HOME REPAIR
ADVENTURE TRAVEL VOLLEYBALL
MOTORCYCLES SWIMMING
AIR TRAVEL VEGAN FOOD
ITALIAN CUISINE NUTRITION
FASHION ACCESSORIES BUDGET TRAVEL

TELECOMS AND MOBILE PHONES POWER INDUSTRY

COMPARISON ENGINES VEGETARIAN FOOD
INTERNATIONAL NEWS WOMENS HEALTH
CHOLESTEROL BEAUTY
NATIONAL NEWS SKIING MINIVAﬁRUISES
COUPE

MINDSHARE '
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/ GRAZIE Al DATI }
| INDIVIDUIAMO |

OPPORTUNITA

COMPLEMENTARIETA

E ANCHE INSIGHT UTILI PER INDIRIZZARE
| CONTENUTI DELLA COMUNICAZIONE

®
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UN ESEMPIO AUTOMOTIVE

¢

7 INSIGHT PER Y
INDIRIZZARE |
v CONTENUTI

Imprese Senza Limiti. Mi dica pure:
chiama per raddrizzare un muro,
dice...Pisa? Dove di preciso? La
Torre! Capisco, nessuna impresa e

Imprese Senza Limiti. Mi dica: certo,
un pacco da consegnare. Su
un'isola? Nome? Robinson Crusoe.
Come si scrive? Arriviamo! Nessuna

impresa e impossibile con i veicoli Impossibile con i veicoli commerciali
commerciali Citroen. Citroen.

(Musica) (Spk donna) "A marzo, super rottamazione (Musica) (Spk donna) anche ad aprile, super

Citroen fino a 2.500 euro. Scegli Berlingo compatto e rottamazione Citroen fino a 2.500 euro e antifurto
modulabile, con un volume di carico fino a 4,1 metri satellitare Vodafone Automotiv incluso. Scegli

cubi, da 8.850 euro. Info su citroen.it." " Citroen." Berlingo, con un volume di carico fino a 4,1 metri cubi,

da 8.950 euro. Info su citroen.it." " Citroen."

ADVENTURE HOME REPAIR
TRAVEL

3 CREATIVITA DIVERTENTI CHE ATTIVANO INTERESSI DIFFERENTI

"Pronto, parla Giulio Golia per
Imprese Senza Limiti. Dica: chiama
per una mano di anti ruggine. Sotto
dove, scusi? Prego?! Sotto il mare?!
Ad Atlantide?! Ovvio, Capisco,
nessuna impresa e impossibile con i

veicoli commerciali Citroen.

(Musica) (Spk donna) "Anche a maggio, super
rottamazione Citroen fino a 2.500 euro e antifurto
satellitare Vodafone Automotive incluso. Scegli
Berlingo, da 8.950 euro. Info su citroen.it." "Ti aspetto
in concessionaria, anche domenica."

INDICE DI
AFFINITA

FANTASY

®
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LA RADIO COME
INGREDIENTE
FONDAMENTALE
NELLE STRATEGIE
CONSUMER
CENTRIC
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LE
STRATEGIE %
DATA DRIVEN |
CAMBIANO |
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DEL GIOCO 4
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STRATEGIE GUIDATE DA
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OSTRATO CHE E EPERLARADIO




LO ABBIAMO
DIMOSTRATO
GRAZIE
Al DATI

GLI ASCOLTATORI DELLA RADIO HANNO DEI
COMPORTAMENTI DI NAVIGAZIONE DINAMICI
E PER GLI HEAVY ASCOLTATORI RADIO QUESTO
FENOMENO E ANCORA PIU ACCENTUATO

GRAZIE Al DATI LA RADIO HA LA POSSIBILITA DI
FORNIRE SUGGESTIONI CREATIVE PER MEGLIO
RISPONDERE AGLI INTERESSI DEL PROPRIO
PUBBLICO

PER ALCUNE CLASSI DI INTERESSE LA RADIO ASSUME
UN RUOLO «ELETTIVO» VS GLI ALTRI MEZZI

TRA QUESTE CLASSI TROVIAMO DELLE CONFERME
MA ANCHE DELLE NOVITA

PER MOLTE, IL MIX RADIO CON UN ALTRO
MEZZO, TV / WEB, PERMETTE DI
MIGLIORARE GLI INDICATORI DI AFFINITA
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LA RADIO

COGLIE OPPORTUNITA IN
MODO ESCLUSIVO

E DINAMICA

E CONTENT DRIVEN E COMPLEMENTARE
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